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“Tim kicks soccer every saturday”
“Tobias plays sports with friends on weekends”
“Tilo enjoys ball games with new people on his days off”
Soccer   on Saturdays    who else?

“Peter travels to Munich”
“John needs a ride to South Germany”
“Isa has space in her car between Augsburg and Munich”
Ride-sharing    Munich    who else?

“Sandra likes looking after children and elderly people”
“The locale kindergarten hires caregivers”
“Kevin wants to work helping people”
Care-taking jobs    who else?

OVERVIEW We reduce the complexity of spoken human language by a simplified namespace in Universal Language

who else? is a language namespace for AIs in simple words

Executive Summary 1/3 © Better Internet UG 2018

who else? are URLs for the Internet of Voice
who else? functions like the “MP3 of AI” - it reduces the 
content of verbal expression into an easier to compute 
syntax for both for machines & humans. A namespace 
for AI based on “hard-wired” (Universal Grammar) 
constants in the human thinking and reasoning.

The challenge of language: Different syntaxes, but similar semantic meanings
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VIRAL LOOP Once learned, people will start speaking with all their devices using who else? questions

b/c who else? is one of the most common concepts in human cognition 
already

Executive Summary 2/3 © Better Internet UG 2018

1. VENDORS can freely 
experiment with the who 
else? reference design..
e.g. training their AIs to understand who 
else? questions, designing processes 
with who else? markup commands, etc.

2. ..once learned, USERS will 
always try to ask more 
devices “who else?”
because the question “who else?” is 
cognitively up to 50x more common in 
the human language and thinking than 
every other brand

3. VENDORS must license 
the blockchain to 
connect with other IoT 
devices not to miss out 
on additional business 
e.g. if a user asks the Bosch fridge, 
to order Pizza via the self-driving 
BMWi, all vendors must have 
licencsed the official namespace 
blockchain

Open source distribution model: A brand designed for verbal virality 
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“who else? as an Universal Grammar 
for AIs would be the missing link 
between artificial and human 
intelligence” (Click to watch the interview)

REFERENCES IoT industry experts and AI researcher support who else?TM 

who else? is a breakthrough solution for the problem of AI accountability

“A blockchain for language could 
revolutionize principles of 
accountability between AIs and 
it´s users”
 

Executive Summary 3/3 © Better Internet UG 2018

Interview with AI journalist Nikola Dayalnov of 
www.sigularityweblog.com 

Blockchain expert Daniel Pietsch of
www.blockchain-research-accelerator.com 

https://www.youtube.com/watch?v=Y4UxwHzyo2U&index=2&list=PLVvj6noSyWkrivBLePi2gG3iuSZ9aSurd
https://www.youtube.com/watch?v=Y4UxwHzyo2U&index=2&list=PLVvj6noSyWkrivBLePi2gG3iuSZ9aSurd
https://www.youtube.com/watch?v=Y4UxwHzyo2U&index=2&list=PLVvj6noSyWkrivBLePi2gG3iuSZ9aSurd
https://www.youtube.com/watch?v=Y4UxwHzyo2U&index=2&list=PLVvj6noSyWkrivBLePi2gG3iuSZ9aSurd
http://www.sigularityweblog.com
http://www.blockchain-research-accelerator.com
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Part 1/3: The challenge of inventing 
languages between humans and AIs

WHY?
Internet of Things & Artificial 
Intelligence need a common 
language to communicate with 
its human users
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Why the Internet of Things might never speak a single language
A single language for smart homes and other connected devices sounds great, but some of 

the biggest tech firms don’t seem interested losing their data advantage.
Fast Company

PROBLEM The interoperability of IoT & AI systems

IoT is like the tower of babel - and nobody but a startup can have 
an interest in ending the millions of protocols + data silos

https://www.fastcompany.com/3057770/why-the-internet-of-things-might-never-speak-a-common-language
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SECRET SAUCE who else?™ is a voice interface brand based on Universal Grammar

The challenge of branding human language: Are Siri and Alexa 
really the best names for IoT we ever can come up with?

FOOD-SHARING who else?
EVENT who else?
JOB XYZ who else?
STARTUP who else?

UNIVERSITY who else?
PHONE REPAIR who else?
CYCLE CURRIER who else?

DELIVERY who else?
MOVERS who else?

ACCELERATORS who else?
PHOTOGRAPHER who else?

Hey Alexa! Hey Siri!

Caveats:
- Users don't know what to ask for - they still need to know the brand of the second service
- Do all Voice Internet brands need to be female?
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PRODUCT who else?™ is an IoT namespace in simple language

1 command to use the Internet of Things, even a 3 year old child 
understands

Internet?

RIDE-SHARE who else?
APARTMENT who else?
IT HELP who else?
FLAT-SHARE who else?
CRAFTSMAN who else?
BOOK CLUB who else?
SPORTS who else?
RELIGION who else?
DATE who else?
SEX who else?
MUSIC who else?
SCOOTER who else?
IN THIS COMPANY who else?
TAXI who else?

IN THIS STREET who else?
IN THIS HOUSE who else?
IN THIS CITY who else?
FOOD-SHARING who else?
EVENT who else?
JOB XYZ who else?
STARTUP who else?
UNIVERSITY who else?
PHONE REPAIR who else?
CYCLE CURRIER who else?
DELIVERY who else?
MOVERS who else?
ACCELERATORS who else?
PHOTOGRAPHER who else?

TAILOR who else?
BABYSITTER who else?
CLEANER who else?
LAUNDRY who else?
SALE who else?
CAR who else?
HOBBY who else?
SKILL XYZ who else?
LGBT who else?
SALE who else?
LOAN who else?
REFUGEE who else?
GYM who else?
CLOTHING SWOP who else?

CYCLE  who else?
FLEA-MARKET who else?
CINEMA who else?
THEATRE who else?
DOG-SITTING who else?
CONCERT who else?
BOARD GAMES who else?
BAND who else?
CA$H who else?
SCHOOL who else?
HAIRCUT who else?
GOLF COURSE who else?
TRAVELLING who else?
DOCTOR who else?

Every kind of online 
service remembered by 

only 1 brand

Available as open source 
blockchain API in

● Voice Assistants
● Mobility Services
● Smart Home
● Smart City Services
● Security Applications
● Energy Management
● Smart Offices
● Education Services
● Mobile Browser Apps
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Open Source
Browser

Open Source
Voice AI & IoT API

USE CASES who else?™ is an open source protocol at the intersection of the physical and cognitive world

Accounting of socio-economic relations in a simplified data schema

who else?™ Blockchain Clients

TAXI who else?
TAXI who else?

TAXI who else?TAXI who else?

TAXI who else?

Use Case: Peer-to-Peer Commerce
Direct accounting of mobility services, based on 
matchmaking on the who else ?™ blockchain

AT HOME who else?

AT HOME who else?

AT HOME who else?

AT HOME who else?

Use Case: Smart Home
Access management for IoT applications,  based on tracking with  
the who else?™ blockchain

Tokenization mechanic: Access rights for the 
blockchain provide revenue share Use Case: Dating

Information sharing with acquintanes (differentiated privacy),  based 
on the who else?™ blockchain

Token issuer: Better Internet 
Foundation



© Tobias Martens1
1

TECHNOLOGICAL MOMENTUM Voice Internet disrupts the Text Internet

IoT´s a problem for 9 in 10 publishing, e-commerce, ad-tech businesses: 
They will be simply unseen and unheard of
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DESIGN CHALLENGE Branding for memorability 

Average people remember 3,73 brand max.
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USP We trademarked a cognitive process 

The oldest challenge of tech marketing: to become verb

who else? is a brand that ubiquitous in 
language, we will become verb too

A brand based on
Noam Chomsky's 

Universal Language
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TECHNOLOGY CONCEPT An IoT protocol derived from human language 

who else? is a markup language for the spoken Internet 
 

Internet?

who else?™  
makes 
AI-mediated 
transactions 
accountable by a 
human readable 
intend date 
documentation 
schema

who else?™  
provides a 
simplified markup 
model for 
language inputs 
inside of AIs

who else?™ 
is easy language 
for the Internet
- even a child

learns to use it in
seconds
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HOW?
A brand designed after
Noam Chomsky's Universal 
Grammar

Part 2/3: Language designed to be 
cognitively faster recalled
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SCIENTIFIC CONCEPT A new proof of Chomsky's Universal Grammar

Language everybody already knows, and immediately recalls

“The AI pioneer Noam Chomsky describes 
Universal Grammar as an cognitive imperative; a 
normative natural rule of human interpretation”

Universal grammar (UG) in linguistics, is the theory of 
the genetic component of the language faculty, credited to Noam 
Chomsky. UG postulates that a certain set of structural 
rules are innate to humans, independent of sensory experience. 

With more linguistic stimuli received in the course 
of psychological development, children then adopt 
specific syntactic rules that conform to UG. (Wikipedia)

=

By it´s lingual commonality, 
and semantic flexibility, who 
else? appear likely to be a new 
proof for UG..

https://en.wikipedia.org/wiki/Linguistics
https://en.wikipedia.org/wiki/Genetics
https://en.wikipedia.org/wiki/Language_faculty
https://en.wikipedia.org/wiki/Noam_Chomsky
https://en.wikipedia.org/wiki/Noam_Chomsky
https://en.wikipedia.org/wiki/Grammar
https://en.wikipedia.org/wiki/Grammar
https://en.wikipedia.org/wiki/A_priori_and_a_posteriori
https://en.wikipedia.org/wiki/Sensory_experience
https://en.wikipedia.org/wiki/Psychological_development
https://en.wikipedia.org/wiki/Syntactic_rule
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BRANDING ONLINE INTERACTIONS who else?™ is a brand synonym with how people remember Internet services

“AI means to understand how the brain abstracts meaning” (Kurzweil)

Language is the file-system of the 
human mind:

The semantic “who else?” appears 
likely to be synonym with how 
people remember social 
interactions over online services 
>verbally< in their thoughts.

Only weak brand appropriations
 to service concepts

Kurzweil: How brain architecture relates to consciousness and abstract thought

The verbal concept by which the human 
mind recalls relationships
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C.F. Google search results

People ask the Internet by “who else is in to…?”
   

In Google Search results 
who else? vs. other brands 
is up to 800% more 
common.
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C.F. Twitter search results

who else? is a constant in human communication across languages 
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C.F. Facebook

who else? is a hard-wired query amongst friends
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C.F. Sign-up screens

who else? is a “default” call to action in sign-up experiences
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LOOK-A-LIKE BRANDS who else?™ is a technology brand in good company

George Clooney is what else? and 2016 an Irish gambling 
provider tried to trademark “who else?” too
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BRANDING EFFICIENCY A self-explanatory brand 

A brand augmented by the imagination of commonality

1 Brand for Everything
User can guess a who else? service name, 
instead of remembering a niche brand - they 
can access a self-explanatory catalogue of 
marketplaces.
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Multi-vertical cross-selling
who else? advertisements function, independent of the user´s original intend, 
in multiple verticles at once - a brand designed for cognitive upselling

MARKETING ADVANTAGE We acquire users always in an infinite number of verticals

who else?™ is the perfection of cognitive load reduction

CAC

Cognitive memorability enhancing
Users are acquired in multiple verticals at once, by creating a 
multi-resonating cognitive image through the who else? brand
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THE POWER OF BRAND USABILITY who else? is a name for AIs everybody loves

who else? is the first brand designed to be cognitively age-friendly:
No matter how old you are, you will understand and like it.

Age-friendly by design: 
who else? is designed to be equally

accessible to all demographics at once
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WHAT?
A simplified language for AIs 
making human voice an 
interoperable protocol

Part 3/3: An accounting principle for 
human language
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THE UX OF EFFICIENT LANGUAGE who else? is the most logic, yet simple and short query possible, to express human IoT intend

who else? is the fastest way to ask any AI

Human language has a 
bias for simplicity: 

People will always choose 
the simpler option if 
available.
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THE MP3 OF AI who else? enables to encode and account spoken commands for AIs across different languages

who else? provides a simplified accounting of natural language

AIs become
auditable
across different 
languages:

The accounting 
of semantics.
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NAMING THE INTERNET OF THINGS who else? is brand designed to link human habit and technological interfaces requirements

who else? is the most logical way to speak with AIs you don’t know yet

Provable, the nicest
way to query IoT Voice 
AIs:

Once heard of, users will 
always try “who else?” 
again with other IoT.

Personified
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OPEN SOURCE DISTRIBUTION MODEL who else? - a brand with in-build world-of-mouth factor

Language commonality as viral loop

Vendors
...have no risk in experimenting with the 

open source who else? namespace

Users
...will start asking more and more 

AIs using “who else?”

Users already use the term “who else?” 
in their everyday language

Vendors can easily experiment 
with the who else?™ open source API

Branding
Virality

Open 
Source

Distribution

Once users understands they can address some 
AIs, like they would address their friends, they will 
start addressing all AIs by asking “who else?”

IoT hardware companies can easily conduct 
POCs using the namespace design, once they 
want to integrate with other IoTs, they must buy 
the license via the blockchain 
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who else?
Trademarks & 

Patent & IP
Company

who else?
Foundation

who else?
Open Source

Operations Company

who else?
Namespace

Fund Company

who else?
Address
Issuing
Entity

who else? brand
distribution

license

Consulting 
of IP expansion &
official who else?

licensing

B2B integration consulting
for who else? namespace

Issues rights to 
distribute who else? 

namespace 
addresses

B2C

B2B

Operations of the open source 
who else? B2C browser

Returns Trading 
Revenues

Defines
Platform Strategy

Revenue Share

who else?
Scientific Advisory

Board 

Pricing / Revenue Share

B2B
0,25% - 5% on transactions 
with the who else? Namespace

B2C
free who else? Essentials
9,99 who else? Family
19,99 who else? Pro
59,99 who else? Business
99,99 who else? ACME

ICO Investment Proposition

BLOCKCHAIN OPERATIONS MODEL who else? is operated by a Swiss Foundation building the Open Source Community

The first cryptocurrency based on language

Venture Entity
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VENTURE HYPOTHESIS A fund short-selling brands not prepared for Voice Internet applications

who else? is a hedge fund camouflaged at AI-based brand  

Ad-tech, e-commerce, marketplace, classifieds (..)

2 I who else? investment fund short-sells technology stocks 
facing “Voice Internet visibility problems”  

3 I who else? earns free word-of-mouth marketing
from press and financial markets

The first startup betting on the 
memorability of its own name

4 I who else? (1) generates public attention, from earned media and news
reporting, & (2) realizes trading wins by short-selling competitors stocks

1 I ICO proceedings fund 
who else? investment fund

who else? thinks it has a better name for the 
Internet - what if they are right?


